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Calibration Marketing Independent Projects

Content is my absolute passion.

You can find all my independent work on my O&P Updates page on my website. | have created booklets,
infographics, and market reports for the O&P Industry. In September of 2024 | released a Partial Hand Solutions

Guide with the help of a number of clinicians and users and launched a new website to support the effort:

fingeramputee.com. The guide was downloaded over 400 times in the first 7 days of being released.

By the end of 2024, | will have led close to 20 LinkedIn Live webinars which have resulted in new leads and new
business for my guests, | have been able to gather over 200 unique sign ups, have over 400 views across LinkedIn

and YouTube, and thousands of impressions.

| have also begun creating post show recap reports and the AOPA 2024 report received over 200 views in the first 48

hours, 33 reactions on LinkedIn, over 2,100 impressions, and reached over 1,300 members.

C ing Multiarticulating Hands Available in Multiarticulating Hand Feature Comparison

the United States

Eight multiarticulating hands are available in the US markel. Two additional similar devices not included in
our ison are the hand, which is a ioning hand rather than a

multiarticulating hand, and the LUKE arm, which includes a multiarticulating hand as part of its unit but the
hand s not sold separately. See the comparison chart

Product Marketing Perspective

“Why s this device better than that device?” This is one of the most difficult questions for someone in
product marketing. No matter the differences, or how great the device, it simply may not be the right one

for a user

While marksters try to focus on the differentiators. there are many similarities because all myoslectric
multiarticulating prosthetic devices are intended for light- to medium-duty activities, offer some kind of
access to grips, and are ideal for finer activities. But the devices are not identical, and manufacturers’
marketing can provide some information on specifics to aid clinicians in making the most appropriate
choice for the individual. Additionally, as users have become more savvy consumers, they are more likely
to ask their prosthetists for specific devices. Thus it is incumbent for manufacturers to ensure their
marketing provides education about their products for users as well as clinicians and payers.

One of the ways manufacturers can assist clinicians is through courses and demos. This helps

practitioners ensure they understand the device, how it works differently, and whe it is for. With this
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+ eqwal. acquired Steeper -
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from College Park Industries - +

& Hanger, Inc. acquired Fillauer Companies - who

distributed TASKA™ Prosthetics

# eqwal. acquired TASKA™ Prosthetics

Who did | forget?

More importantly, who is left as an independent hand manufacturer?
# Point Designs...dotted line to 1BT
+ PSYONIC

 Aether Biomedical

+ covvi

+ Open Bionics

~ BionIT Labs

Plus we have some other newcomers like REBEL BIONICS, Esper Bion|
and others.

What does this all mean to the user? What about the independent clit
many are left, and what about payers? How will it all shake out? Is the
unbiased, support there?

If you don't have your popcorn out to see how the rest of the year an
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UPDATED THREE TIMES: US Upper limb prosthetic market highlights from the last 8

Certified in O&P Business ...

CALIBRATION
MRRKETING LLC
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Linds Calatria - Caltration Marketing LLC

FROM A-Z IN O&P

THE AOPA 2024 TRADESHOW FLOOR REPORT NO ONE ASKED FOR
BUT MANY WILL, HOPEFULLY, READ
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Calibration Marketing Client Work

Supporting clinics and smaller entities within O&P by creating and executing a marketing strategy offering branding,

metrics, consistent content creation, and thought leadership.
Kavella Orthotics & Prosthetics — Colleyville, TX:

e  Built their out their brand and brought it to life through marketing collateral

w“r

The Calabria Effect’ | feel so blessed and honored to be able to work with Linda Calabria. Linda is more than a Branding
Consultant. She is the digital visionary that was able to materialize my '2 colors and a feeling' into a full on living brand. Her
passion for what she does has been clear since the day | met her. She has continued to reach out to see if everything still feels right
or if I'm running out of anything and is always coming up with fresh new ideas for growth or to optimize the functionality of my
brand. That's what | call "The Calabria Effect" in full swing. Collaborating with her is truly a 5 star experience, and you can't say
that very often anymore.”- Summer Siddiqui - Owner & LCPO - Kavella P&O

1 sk Sprger . 144 Collepl, TA 034
ol Gl o B OTLSAUMED  Phone: 52590449

Kavella Prosthetics & Orthoti

PATIENT INFORMATION

How Kavella O&P Can Help Your Patient!
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KAVELLA

Summer Siddiqui

99 Cheek-Sparger Rd. #104A
Colleyville, TX 76034

info@kavellapo.com

682-390-4499
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Prosthetics and orthotics are used for various conditions, addressing both limb loss and
musculoskeletal disorders. It's important to note that prosthetics and orthotics are highly
specialized, and the specific needs depend on individual cases. A thorough assessment by

p i including pr and orthotists, is crucial for designing and fitting
these devices appropriately.

At Kavella O&P, we are dedicated to providing our clients with the highest quality of care &
ilabl

attention, as well as the most up- ic & orthotic and i

Prosthetics Orthotics Uses

Prosthetics and orthotics are used for various + Off-load areas of high pressure and decrease

conditions, addressing both limb loss and shear forces

musculoskeletal disorders. * Cushion vulnerable soft tissue sites (ex.
diabetics)

* Lower limb levels of amputation: * Correct flexible deformities and

« Hemipelvectomy accommodate rigid deformities (ex. pes

« Hip disarticulation planovalgus)

« Transfemoral amputation « Eliminate painful motion (ex. hallux rigidus)

« Knee disarticulation « Replace lost motion, improve gait and

o Transtibial amputation ambulation (ex. ankle fusion)

« Partial-foot amputation « Types of stabilization

+ Toe amputation « Static: rigid device, supports body segment in

fixed position

Dynamic: mobile device, permits body
segment motion

Combination
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Dankmeyer Prosthetics & Orthotics — Baltimore, MD:

iscar Dankmeyer Prosthetics & Orthotics

®

ar =

e  Brought on to manage, create, & execute their social media content to grow
their following, clean up their brand messaging, and help with getting new
referrals into the pipeline

e  Currently managing Dankmeyer’s LinkedIn, Facebook, & Instagram platforms

Nk in/eWs-8-vz @

“Amy and | got together and went through the posts...\We both love the work and | love
seeing these on IG. Bright and fresh!” - Rebecca S Snell - Chief Strategy Officer, IT &
Marketing Director

ndp #marylandinic linthicumheights
batimoremd #lavalemd #ampute puteemaryland
Zorthotics #marylan prosthetics #eastonmd

ANNIVERSARY

“Very lucky and
blessed to have such
caring people to help REMINDER
P e b s
n I e v .

Oy, gornt
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NuTech Synergies:

e Built their LinkedIn and Instagram from the ground up
e  Post new content daily about our Technology Partners
e  Manage and write all the eblasts and online blogs

e  Manage the website content

e  Manage the messaging for 6 different technology partners under NuTech

Synergies

= orem e
“ensTrain  Nablesco movityassist A\ adapttech OmMPAQro

Phone : +1463 271 4545
Fan | 2632714595

16 Toch Innauition Hut, 1220 Watarwisy
B0, Vidianspols. M 46302

16 Tech Innavation Hub, 1220
Woaterway Bhd., indianapois, IN 46202
Pnone- +1.463.271.4545

Fac +1.463.271.4509

@UTECH
A
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MOZN Solutions:

MOZN Solutions
®

According to the 2022 American Orthotic and Prosthetic Association (AOPA)
Operating Report, two of the top three concems for practice owners were:

e Grown LinkedIn following exponentially 1, Inressed opeiniitg costs
e  First 5 posts got a total of 61 likes, 1,648 impressions, and 32 clicks on the RIS
relevant links

Took on content management and creation for LinkedIn in mid-February 2024 rioeN

MOZN Solutions is here to support you!

We offer a practice analysis, review your processes and offer improvement ideas,

e  Kicked off a LinkedIn blog in mid-March and assess your personnel to ensure your employees are offered the right training
Let's make sure your practice is growing in 2024 and that you are prepared for that
“I'm sorry | can't be more helpful right now, but | hope you know that just speaks to growth!

the fact that | trust you immensely. Mesine gl

#prosthetics #oandp #aopa #aaop #oandpconsulting #moznsolutions

Yesterday | was on a call with a client, and he said, "Jess, | am getting spammed by
Service Based, People First

you!" I had no clue what he was talking about, and he showed me the work you had MQZN
SOLUTIONS

BRIDGING THE GAP BETWEEN PEOPLE,
PROCESSES, AND TECHNOLOGY.

done on Linkedin. | was shocked and happily surprised.

I am SO thankful for you and your work.” — Jessica Norrell, owner of MOZN Solutions

Prastice Analyals, OPS Project
Manager. Speaking Ungagrments

ccens limpravwment

P {
Analysis, Inpurunce Coniracing Asntanece

JIR Solusions | Practios Compliance, MR
Asscssment, Team Trsining

L

o - &) Like © Comment ) Repost

> ot MOZN

SOLUTIONS

107N MOZN Solutions ®
401 followers

Q2 often necessitates operational adjustments as businesses align their resources
with their strategic goals for the year. Whether it's scaling operations, introducing
new products, onboarding & training new employees, or optimizing costs.

However too often, all of the big looking ahead seems to happen at the end of the
year or in January, when everyone reflects and makes "resolutions" for how
different this new year will be.

We are here to tell you that there is no better time like the present to get your
ducks in a row and make sure that the second half of the year is more profitable
than the first.

In our last newsletter we discussed performing personnel reviews and assessing
where your training gaps are - which all lead to goed company culture. While
good company culture is critical, nothing is more critical than knowing where your
business stands and where you need to cut back or invest more,
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BRAINROBOTICS

LINKEDIN WEBINARS

My self-led LinkedIn webinars, for BrainRobotics, had an average of 80 sign ups at each event, with the maximum

being 117, which amounted to over 400 total.

The goal was to become thought leaders and the mfg. that understands the needs of the customer from all

angles...as well as lead collection while we prepared for market launch.

IN AL
UPPER LIMB '
MANUFACTURER'S U
V UM

Upper Limb Manufacturer Forum 1 - ¢ Upper Limb Discussions with BrainRobotics ¢ Inaugural Upper Limb Manufacturer's Virtual :  BrainRobotics AOPA Product Preview
BrainRobotics x COAPT The Importance of Socket Fit Forum Theater Replay

180 views + 9 months ago 74views + 10 months ago 203 views * 1 year ago 158 views * 1 year ago

BRAINROBOTICS SOCIAL

LinkedIn

e  Began adding content in September 2020. Ca A

e  Started a new LinkedIn company page and was
able to have close to 250 followers in the first
month and over 570 in the first 6 months.

o Roughly 16.5% of followers were CPs.

. Had 1,190 clicks Sept 2020 - Mar 2021.

e Gotover 32K impressions in the first 6 months. e e
e  Content was shared 67 times Sept 2020-Mar. 2021.
e  Grew following to 1,468 before our team expanded in
Sept. 2023.
e Added 300 new followers during the time | ran our )
webinars. o—o—d
o 400+ sign ups for all events, total © oo @ W ei[]

Instagram

e  (Created one corporate and one community account.

e  Corp. account grew to close to 400 followers in 10 months.
o  Has over 1,340 today

e Had reached 14,649 accounts through the first 100 posts.

e  Community account has 128 followers and only 1 post.

o  Hasover 190 today

Linda Calabria
Contact Me


https://calibration.marketing/contact-form/

Linda Calabria

BRAINROBOTICS WEB

e launched new website in late November 2020
o Relaunched in early 2023.

e  Had over 5K users visit the site in the early days.

h
geegic rorga
- st -

Eramataties.

CUSTOMER SUCCESS STORIES FOR TWO OF BRAINROBOTICS’ SISTER COMPANIES

dx

NEUROMAKER

Jamestown, one of the westernmost cities of New York State, looks to prepare its high school students for
the jobs of tomorrow through engaging classroom experiences

rtten &y Lincs Castrn

Situated between Lake Erie 1o e norh and the Alisgheny Nasional Forest o the south, Jamestown is the |srgest
populasion center in Chautaugua County.

In the 204 century, Jamestown was a
thriving industrial area, noted for producing
several well- known products. Jamestown
was also once called the "Furniture Capital
of the World® bacause of the once thriving
furniture industry.*

Jamestown High Scheol is a part of the.
Jamestown City School District which has
about 5,100 students. In addition to the
standard courses of history, math, sdence,
and English, Jemestown High Schoal
teaches courses covering many different
areas of art and music. *

Scott VanStee is one of the tachnology teachers at Jamestown High School and knows the importance of feaching
through hands-cn learming, whie sharing his own industry expenience

1 was in business for 22 years before | came into teaching. | had & furniture factory in Jamestown, it was in my famiy.
and | was a fourth genaration, 50 | come out of the manufaciuring end of things. W were cerainly staring fo get &
little more technologically advanced but with our whale industry moving mostly overseas i forced us fo close.

This is now my 20th year teaching and | love the chaienge and | foveé bringing in new lechnology fo the classroom.”

With his can.do affitude and the support of the district, he's been able % gain access to several new pieces of
technology which allow him fo have a more engaging conversation around, what some might consider, advanced
topics. Through products that have an industry connection, like the NeuroMaker HAND, VanSiee is able to involve his
students in hands-on, realworld, learning.

The NeuraMaker sclution comes with hardware, software, professional development, a capstone project. and
curriculm which can sasly complement an existing kesson plan or be used on its own.

Joshua Viarela, the Associste Director of Partnerships for the Northeast, is quick 10 point out that this isn't just a
STEM kit, but one built around project-based leaming, collaboration, and infended to help the STEM landscape be
more accessibie, dverse, and equitable

“We at NeuroMaker believe there is so much untapped innovation the country. To cultivate this innovation,
we need fo ensure STEM is accessible and is not segmented. STEM skills are the e skills of the 215t century and
equity is non-nagatiable.”

Y ng fowards 8 more advanced future, STEM jobs confinue growing
faster than the talent that is available o fil those jobs due to STEM courses not being offered to all students.
Hawever, the Board of Education in Jamestown takes squiy, inclusivity, and dversity very sariously by stating that,

“Equity in education is about providing esch student with what they need fo succeed. Equality is treating everyone
the same. But not everyone starts at the same place. and not everyone has the same needs.

NeuroMakerStem.com

These two markets were completely new to me and | jumped in with arms wide open. In three months | was able to

begin creating effective content and writing customer success stories, along with producing social content.

@ FocusCalm

Gaming and Mindfulness - How the Minnesota Rekkr team trained their brains to have “the craziest
comeback in esports history”

Attach, Standy, MajorManiak, and Priestahh have made it all the way to the finals, but are now on the verge of
losing the championship match. In the face of losing 4 rounds in a row and being 1 round away from the end of
their season, they center themselves, focus their minds, remember their training, and pull off esports history.

In 2020, the global online gaming market generated approximately 21.1 billion U.S. dollars in revenues, which translates to a
record 21.9 percent growth compared to the previous year.!

As more fans embrace streaming platforms and gaming, it's no surprise that the Wilf family, the owners of the Vikings NFL
team, started the Wise Ventures investment fund in 2018 to enter the growing world of professional video games, or esports.

Avyear later, they unveiled their new e-sports team named the Minnesota Rekkr, (pronounced
“rocker”).

The team logo portrays a menacing figure clad in a horned helmet and shadowed in dark purple,
blue, and black. Franchise leaders considered about 50 names before settling on Rekkr, an old
Norse word for “twilight” which is commonly associated with Ragnarekkr, the end of the world
or “Twilight of the Gods” in Norse mythology — which is a subtle nod to the Vikings.2

The Call of Duty esports season runs January through August, with five tournaments and one
final championship where teams compete for a first-place prize of $1.2 million. There are 12
teams in the league and each game is four versus four.

While the team was in their off season, FocusCalm caught up with head coach, Brian “Saintt” Baroska.

One of Baroska's main goals is to assess whether the team can perform at their max. And that doesn’t just mean sitting in front
of the screen and putting in practice hours.

Rokkr players train eight hours a day, six days a week, and get all the benefits of traditional sports players: coaches,
nutritionists, personal trainers, and a brand new 11,000-square-foot facility in Eagan, adjacent to the Vikings' training facility.

Because most video games are inherently stressful, the team focuses on both physical and mental training. For this reason,
Baroska makes sure to bring the team together outside of the game.

“We have team workouts with a trainer, multiple times a week.

We're generally working out around five times a week. Before our matches we'll go and have a bit of a
lighter team workout, to get the blood flowing and get the brain working a little bit before we load into
these matches.

[Additionally] outside of a team workout, we'll try and get dinner together every now and then just kind
of build that chemistry outside the game.”

Gamers often find inintense ind situations trying to navigate multiple elements of surprise, physical

tension and fast-changing dynamics, all while striving to improve their skills. It's no surprise that a large percentage of gamers
experience increased anxiety and even anger, known as tilt, while gaming.

Enter the mindfulness factor in gaming. Baroska says Rekkr was looking for a healthy way to enter a flow state to help them
through stressful gameplay and avoid tilt and burnout, which can contribute to a negative outcome in intense matches.

“When it comes to esports, the mental aspect is by far the most important,” Baroska adds. “You're
putting in a crazy amount of hours every single week, every single day, and when you're playing on stage
there's so many high pressure situations. Your job's basically on the line every single match you play. As a

sarit maca
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One of the customer highlight stories | wrote for NeuroMaker STEM, a BrainCo Company, was picked up by 5 local
news outlets and resulted in a proposal worth over $14K. Also wrote one customer highlight story for FocusCalm.

Linda Calabria
Contact Me


https://calibration.marketing/contact-form/

Linda Calabria

OSSUR

While at Ossur, | was able to contribute to our tradeshows, ambassador management, social media, as well as

writing user success stories for O&P Edge.

B Today's Consumer

Ashley Sherman: Myoelectric Prosthesis Opens Up Possibilities

By Linda Calabria

shley Sherman is a diver, a horseback rider, and a newly-

wed; she is also an ambassador for two organizations close

to her heart, the Lucky Fin Project and Ossur Americas,
Foothill Ranch, California. A twin, Sherman was born with an
upper-limb difference, but like her sister, she was raised with the
belief that she could do anything she set her mind to.

Growing Up With Limk
ifference
Sherman'’s parents expected that she
would do the same things that her
sister would. “For me, it was really
helpful to have a twin because she was
the one that always kind of pushed me
to do everything that she could do,
and that's how my parents raised me as
well,” she says.

However, elementary and middle
school were tough. “I was very shy in
middle school especially. In elemen-
tary school, kids were mean to me. |
say a lot that I was bullied, because I
was. I was just an awkward kid who
was really tall, thin, and had one arm,”
Sherman says. “And it was hard to be
myself, especially in school because I
lived in Florida, where it's hot, and [
would consistently wear hoodies and
tuck my sleeve into my pocket just so
that way no one would see, and no one
would know about my limb differ-
ence”

In sixth grade she decided to join the
dance team, which helped her grow
into the confident person she is today.

“I can pinpoint it back to this single
day; I showed up to dance and band
camp freshman year, and the band
director mtroduced me to all of these
kids, maybe like 400 kids all at one
time,” Sherman says. “It kind of just
sunk in...that I'm not going to change
for people...and if they don't like me
because I have a limb difference, then
it shows more of their character than it

does mine.

“And so that day it just
kind of flipped a switch. It
didn't happen right away,
but it did help me in that I
started wearing more short-
sleeve shirts and going out
in public became easier.
Yes, dance definitely helped
with that”

rosthetic Dev
When Sherman was a
preschooler her parents
tried to get her to use a
body-powered prosthesis
But she says she took it off
one day and threw it in her
toy box and never looked
at it again. Until the age of
21, Sherman didn't use any
other prosthetic devices.
However, not using one
resulted in neck, shoulder,
and back pain. At one
point, after pulling a shoulder muscle
lifting a heavy scuba tank, she real-
ized that she should explore prosthetic
options.

It was about that time that John
Jump, CPO, a family acquaintance
who 15 a clinician at the Daytona
Beach, Florida, Restore OPC clinic,
mentioned to Sherman’s father that
there was a lot of new technology in
upper-limb prosthetics that he would
like to be able to fit a patient with

APRIL 2019 40
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That’s where the next step in Sherman’s
prosthetic journey began

Jump and Helga Robinette, OTR/L,
began working with Sherman to deter-
mine whether her muscles could be

used to operate a myoelectric pros-
thetic device. Sherman remembers a
conversation during her first meeting
with Robinette. “Helga came in and
said if anyone was going to find my
myosites it would be her, and she did”
Jump prepared Sherman for the
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I Today's Consumer

Sam Nicoll: When a Passive Functional Device Is the Rig

By Linda Calabria

s is the experience of many people who face a post-traumatic

situation and amputation, Sam Nicoll found herself in a bit of a

whirlwind.

Nicoll's trauma occurred just days after delivering her third son when she

was diagnosed with Strep A.

“Three days after [ had [my son] I was in an ICU at a local hospital,”

Nicoll says, “and T wasn’t sure if  was even going to make it”

She spent a couple of months in the
hospital in December 2014 then had
numerous surgeries to try and regain
function in her left hand, which was
damaged by the infection. But it
became clear that an ampu-
tation would be the best
option. In September 2016,
Nicoll underwent a left trans-
radial amputation. It was
then, like many people in
similar situations, that she
entered the whirlwind of
post-amputation treatment
without knowing or under-
standing her options or the
pros and cons that come with
cach of them.

She was matched with a
local prosthetist who fitted
her with a myoelectric pros-
thetic hand in January 2017,

Unfortunately, it was not
a good solution for her
as she could not get it to
function properly. When
the hand worked, it worked
well. But it had too many
glitches that made taking
care of a baby and two boys
under ten difficult. “For
various reasons, some less
experienced prosthetists
feel compelled to provide the most
sophisticated externally powered
prosthesis as a first device, rather
than pursue a more conventional,

}\‘“ .

measured, and collaborative process
that would include provision of all
types of prostheses, passive, body-
powered, externally powered, and
activity-specific,” says Tom Passero,

CP, founder and clinical advisor

at Handspring, Middletown, New
York. “This [a more comprehensive|
procedure is much more likely to

FEBRUARY 2020 54

www,opedge.com

result in a positive outcome.”

“One of the issues important to suc-
cessful prosthetic care, particularly for
upper-limb patients, for whom mul-
tiple prosthetic devices are indicated
and supported as ‘standard practice in
resource materials and clinical journal
articles, 1s that the clinician must listen
carefully to patients. The clinician
needs to give patients time and infor-
mation to allow them to understand
what they might need and encourage
them to ask questions to learn more
about their options,” says Passero. He
continues, “If these exploratory conver-
sations don't happen, patients may be
fitted with what the clini-
cian and physician deem to
be the best option but does
not actually fit patients’
lifestyles and functional
needs, as was Sam’s initial
experience.’

After two unhappy
years with her myoelectric
prosthesis, Nicoll started
researching her options.

“In the beginning, I
wasn't sure | wanted a pas-
sive hand because I used to
say that it looked creepy”
Nicoll says. “But the more |
planned to get more com-
fortable in my situation,
started seeing all the ben-
efits of having something |
could just put on that just
looked natural. I also, at the
time, didn't have any clue,
emotionally, how a realistic
looking hand would make
me feel. It absolutely raised
my confidence”

After Nicoll conducted
her own research and joined some
amputee groups online, a new friend
shared insight about her own journey,
which gave Nicoll the strength to make ©
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INTERVIEW

With Rebekah Marine,
“The Bionic Model”

Rebekah Marine is a model, an inspirational speaker, and an ambassador for the Lucky Fin Project (LFP).
Even though she was born missing part of her right forearm, Marine overcame the odds to achieve
recognition in the media and the fashion industry—an industry known for its high demand for perfection.

I ( R 6 | AMPLITUDE

What were you like when
you were younger?

1 was a pretty confident kid
growing up. None of my
classmates ever treated me
like I was different. | was
funny, outgoing, and far
from shy. It wasn't until I got
into my teenage years that [
became uncomfortable in my
own skin

When did you first begin
to wear a prosthesis?

I briefly wore a prosthesis
from Shriner's [Hospitals for
Children] when I was young,
It was a mechanical arm, and
I hated it, honestly. It was
heavy, it was bulky, and |
never quite understood why
I even needed it. It wasn't
until | turned 22 that | be-
came interested in acquiring
a prosthesis again, mainly
due to the pain | experienced
in my left hand from the
overuse of it.

What did you look for

in a prosthesis?

When | started my research
into how I could alleviate

the workload I put on my
left hand, | knew [ needed
something that had similar
qualities to a real hand, such

as independent movement in

each finger and a sturdy grip,
so I chose the Touch Bionics
1-limb™

When did you start think-
ing about modeling?

I always knew [ wanted to
model. Growing up, | was a
ham for the camera. 1 loved
everything about fashion,
makeup, and hair.

Why didn’t you pursue
it earlier?

During my teenage years,

I gave up on the idea of
pursuing this dream because
of my insecurities and fear of
constant rejection. [t wasn't
until [ was about 23 that |
decided to give modeling
another shot

Who approached you
first in your new model-
ing career?

My friend told my story to

a local photographer, and

he immediately reached out
to me, offering to donate

his time to help build my
portfolio. After that, it kind
of took off.

How has the Lucky Fin
Project helped in this
new “bionic” phase?

The LFP has given me an
incredible platform to speak

to parents and children

www.amplitude-media.com
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Linda Calabria
Product

BRAINROBOTICS

While at BrainRobotics | took a product that was not viable for the US upper limb prosthetic market to a be an actual contender.
In my three years at BrainRobotics | went from a part time marketing manager to senior product manager, which included being

responsible for everything from brand building to single-handedly managing the entire business unit within BrainCo.
This included activities such as:

e Identifying and managing outside contractors for engineering, hardware & software, operations, regulatory, and
operations affairs

o Pricing

e  Reimbursement

e  Web management

e  Content creation

e  Brand building

e Sales pipeline build out

e  Training

e  Collaboration with industry clinicians

e Internal leadership & working with stakeholders

e  Building out the operations plan for a US side of the BR prosthetics business

e Developing a start to finish GTM strategy

. Etc

Ultimately, | delivered the product through completion of our agreed upon contracts after which point it needed to be managed
internally. At that point the direction of the business shifted and operations were to continue out of Texas and | parted ways

with BrainRobotics.
OSSUR

While at Ossur | was responsible for the product management and marketing of our i-Limb, i-Digits, and Livingskin product lines,
in my Product Marketing Manager role. Because Touch Bionics was an acquired business, those that carried over from the

original company, took on varied roles in order to ensure that the products were being marketed, and sold, in the proper ways.
My daily role included activities such as:

e  Developing and implementing GTM strategies in line with the market requirements and supporting the value prop
e Work closely with sales, customer support, global product management, M&O, Training, & Service departments

. Price setting and management

e  Salestracking of key products

e  Analyzing existing market potential & how to succeed/where to focus in those markets

e  Content creation

e Other Activities
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